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A Starting Thought…

“Why? I came into this game for 
the action, the excitement.     
Go anywhere, travel light,      
get in, get out, wherever there’s 
trouble, a man alone.”

 


Robert DeNiro, Brazil



Storytelling

• How do you decide what to do?

• Which formats work?

• Which formats don’t work?

• How do you accomplish it?



How Do You Decide?
• Concentrate on what’s exclusive    

and unique

• Anticipate your material

• Be very aware of your audience

• Know the scope of your story

• You don’t have to wring everything 
last drop out of your material

• Construct a complete package



Formats

• Build from the smallest to the biggest

• Keep your audience up-to-date with 
what you’re doing

• Shove it out the door



What Doesn’t Work

• Poor audio quality

• Shaky camerawork

• Forgetting your audience

• Under budgeting time

• Trying to do everything yourself



Srey Mom’s Story

http://www.nytimes.com/packages/khtml/2005/01/22/opinion/20050122_CAMBODIA_FEATURE.html
http://www.nytimes.com/packages/khtml/2005/01/22/opinion/20050122_CAMBODIA_FEATURE.html


Suad’s Story



Suad’s Story

http://kristof.blogs.nytimes.com/2006/11/25/video-power-of-courage/
http://kristof.blogs.nytimes.com/2006/11/25/video-power-of-courage/


Thanks for Listening...

                         enjoy your lunch.

Next up... 
Die eierlegende

Wollmilchsau


